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Why measure success?



WHY MEASURE SUCCESS?

Why track and measure?

See which channels lead 
people to your site

Understand website or 
app performance 

Understand your audience

Use resources wisely

1

2

3

4



1. Why measure success?

2. What Google tools can measure your success online

3. How to evaluate your website.

4. How to evaluate your business listing.

5. How to evaluate your ad campaigns.

TIPS FOR MEASURING ONLINE SUCCESS

Today we’ll cover:



How many people visit

Who and where they are

How they found you

WHY MEASURE SUCCESS?

What to track and measure?

It depends:

How much time they spent

What they looked at

What tasks they completed
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TIPS FOR MEASURING ONLINE SUCCESS

A
M
E

Audience/Action

Measure

Evaluate

G oalGet Your 
Marketing 
GAME On



WHY MEASURE SUCCESS?

How to track and measure?

Standalone Tools

Google Search Console, 
Google Analytics,  
Test My Site Tool

Integrated Tools

Google My Business Insights, 
AdWords Express reports, 
Email Marketing Reports

Last But Not Least: 

Ask Customers 
For Feedback

1 2 3



How to evaluate your website
SEO Webmaster Guide

https://support.google.com/webmasters/answer/7451184?hl=en&ref_topic=3309469
https://support.google.com/webmasters/answer/7451184?hl=en&ref_topic=3309469


Test My Site

EVALUATE YOUR WEBSITE

Three ways to evaluate your website

Google Analytics

Google Search Console
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The Search Begins

?

1 2 3 4

MEASURE YOUR SUCCESS ONLINE 1. Relevant
2. Location/Distance
3. Prominence 
4. User Friendly
5. Keywords
6. Organic
7. Paid Ads



How to evaluate your website

Tool 1



EVALUATE YOUR WEBSITE

What is the Test My 
Site tool?

testmysite.thinkwithgoogle.com

1. Measures Mobile 
Friendliness

2. Mobile Speed 

3. Desktop Speed

4. Suggestions 



EVALUATE YOUR WEBSITE

Why use the test?

1. More than 50% of all US web 
traffic is coming from 
smartphones and tablets.1 

2. 50% of consumers who 
conduct a local search on their 
smartphones visit a store 
within a hour.2

1Google Analytics Data, U.S., Q1 2016
2Google/Ipsos MediaCT/Purchased, "Understanding Consumers' Local Search Behavior," May 2014



EVALUATE YOUR WEBSITE

What you can learn

How does it compare?

People are five times more 
likely to leave a mobile site 
that isn’t mobile-friendly.2

How quick is the site?

Nearly half of all visitors will leave 
a mobile site if the pages don’t load 

within 3 seconds.1

How fast can it be?

Reducing load time can help you 
keep more visitors.1

1 2 3

1Google Data, Global, n=3,700 aggregated, anonymised Google Analytics data from a sample of mWeb sites opted into sharing benchmark 
data, Mar. 2016.2 Google, Sterling Research and SmithGeiger, “What Users Want Most From Mobile Sites Today.” July 2012



How to evaluate your website

Tool 2



What is Google 
Analytics?

EVALUATE YOUR WEBSITE

www.Google.com/analytics

Free, powerful web analytics collects data 
from all touch points, in one place.

Measure the effectiveness of your online 
and offline marketing campaigns.
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Learn How to Get Started

http://www.google.com/analytics
http://google.com/accounts
https://support.google.com/analytics/answer/1008015?hl=en


Identify goals and key 
performance indicators

Develop a strategy

EVALUATE YOUR WEBSITE

Why Use Google Analytics?

Principles of measurement:

1

2 Learn 
(and take action on it)

Collect data3

4

Google Analytics Academy

Google Analytics Demo

https://analytics.google.com/analytics/academy/
https://support.google.com/analytics/answer/6367342#access/?utm_campaign=content-cross-promo&utm_source=analytics-discover-page&utm_medium=referral-internal&utm_content=ga-demo-account-card


EVALUATE YOUR WEBSITE

Example 1:

Use Google Analytics to:
See acquisition reports and learn which channels 
drive traffic and lead to conversions.

Stasia’s Bakery advertises online with Google 
AdWords, and social media. It’s working. 
They want to know if they should spend 
more—or less—on some channels.

#1. Learn where sales come from

Google Analytics: 
Acquisition Report



EVALUATE YOUR WEBSITE

Example 2:

Use Google Analytics to:
See behavior reports and learn what content 
website visitors consume, and where they leave.

To make the site useful for visitors (and help 
with SEO), Stasia’s Bakery writes blog posts 
and creates videos... but they wonder if 
anyone reads or watches.

#2. Understand what works

Google Analytics: 
Behavior Reports



EVALUATE YOUR WEBSITE

Example 3:

Use Google Analytics to:
See the checkout behavior analysis and learn how 
customers move through the checkout steps.

Stasia’s Bakery recently added an online 
store, so people everywhere can order their 
famous desserts. They want to make sure 
it’s easy for people to place orders.

#3. Evaluate the online store

Google Analytics: 
Checkout Behavior Analysis



How to evaluate your website
Tool 3



Get data, tools, and diagnostics for a 
healthy, Google-friendly website.

What is Google Search 
Console?

EVALUATE YOUR WEBSITE

www.google.com/webmasters

How to Use Google Search Console

https://www.google.com/webmasters/#?modal_active=none
http://google.com/accounts
https://support.google.com/webmasters/answer/6258314?hl=en


Why Use Search Console?

EVALUATE YOUR WEBSITE
1. Monitor performance 

2. Sends email notifications if site has 
been hacked

3. Monitors SPAM and Malware Issues

4. Website Errors

5. Allow Google to crawl and index new 
content

6. Helps you REMOVE content from 
Google Search

7. Mobile Site Performance

1. Measure and monitor 
performance of your site 

2. What search queries made 
your website appear in 
organic search

3. What Your Site Looks Like to 
Google and Online 
Consumers.

4. See what websites link to your 
website

www.google.com/webmasters

https://www.google.com/webmasters/#?modal_active=none
http://google.com/accounts


Why Use Google 
Search Console?

EVALUATE YOUR WEBSITE

www.google.com/webmasters

How to Use Google Search Console

Help with Google Search Console

https://www.google.com/webmasters/#?modal_active=none
http://google.com/accounts
https://support.google.com/webmasters/answer/6258314?hl=en
https://www.google.com/webmasters/support/


EVALUATE YOUR WEBSITE

Scenario #1

Use Search Console to:
Submit new content and remove content you 
don't want shown in search results.

#1. Major site update
After leaving this presentation, you decide 
to overhaul your site and focus on 
different content. 



EVALUATE YOUR WEBSITE

Scenario #3

Use Search Console to:
Help Google confirm that your international 
pages are displaying correctly.

#3. New international content
You have many customers in the U.S. and 
Mexico. You create content for both 
audiences.



How to evaluate your business listing
Tool 4



Proprietary + ConfidentialGoogle My Business Listing



EVALUATE YOUR BUSINESS LISTING

Info appears on desktops, laptops, tablets, and mobile phones.
What is Google My Business?



BE FOUND BY LOCAL CUSTOMERS

Google My Business

This is a 
business 
listing

www.gybo.com/business

Learn More 
About Google
 My Business

Claim and Verify 
Your Google My 
Business Listing

Get More Out of 
Your Google My 
Business

https://www.google.com/business/?gmbsrc=ww-ww-et-gs-z-gmb-v-z-h~bhc-core-u
https://www.google.com/business/?gmbsrc=ww-ww-et-gs-z-gmb-v-z-h~bhc-core-u
https://www.google.com/business/?gmbsrc=ww-ww-et-gs-z-gmb-v-z-h~bhc-core-u
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR
https://drive.google.com/open?id=1cmWMdrt0ylGNmiKdSa7mElcchJDlS-GR


Claim Your Google My Business
www.gybo.com/business
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Claim Your Google My Business
4

5



Edit Your Google My Business

2

2

3-Google My Business    
Phone App 

1-Business.google.com



How did customers 
search for your 
business?

EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)

1



Where did 
customers View 
your business info

2

EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)



What Actions 
Did Customers 
Take 

3

EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)



What Actions 
Customers Take 3

EVALUATE YOUR BUSINESS LISTING

Three things you can 
learn (and do)



How to evaluate your ad campaigns
Tool 5



These 
are ads This is an ad

EVALUATE YOUR AD CAMPAIGN

Ads appear on Google...



Google AdWords 
Keyword Planner

EVALUATE YOUR WEBSITE

1. Free tool within AdWords

2. Generate Keyword Ideas 
and Bid estimations

3. Help Plan Your Marketing 
Strategy

Keyword Planner Help

https://support.google.com/analytics/answer/1008015?hl=en


Google AdWord Campaigns

21

Google AdWords Express VS. AdWords



BE FOUND WITH ONLINE ADVERTISING

● Start at gybo.com/awexpress 
and enter business details.

● Choose a category.

● Write an ad.

● Decide where to display ads.

● Set a budget.

● Launch!

● Want help? Call (855) 607-0426

AdWords Express

Steps to Get Started with Google Adwords 
Express

https://support.google.com/adwords/answer/6366720?hl=en


Measure Your Online Success

Google AdWords

Steps to Get Started with Google Adwords

1-888-956-3609

1. Attract More Customers 

2. Advertise Locally or 
Globally

3. Reach the Right People 
at the Right Time

4. No Contracts

https://www.google.com/adwords/?channel=ep-vq&sourceid=awo&subid=us-en-et-vasquette-dasher&utm_source=google.com&utm_meduium=referral&utm_campaign=onegoogle


BE FOUND WITH ONLINE ADVERTISING

...and partner websites

Ad on mobile sitesAd on desktop sites

Ads are targeted to the right customers.



Three ways to track performance

Ad views: How often your ad is shown on Google Search, 
Google Maps, and websites that show Google ads.

EVALUATE YOUR AD CAMPAIGN

Ad clicks: How often your ad was clicked.

Phone calls: How often you received calls via your ad 
(available if you turned on call reporting).



EVALUATE YOUR AD CAMPAIGN

Once the ad runs you see how many views it receives.

#1: Ad views



EVALUATE YOUR AD CAMPAIGN

Once the ad runs you see how many clicks it receives.

#2: Ad clicks



EVALUATE YOUR AD CAMPAIGN

This feature shows how many phone calls came from ads.

#3: Call reporting



EVALUATE YOUR AD CAMPAIGN

Setup Analytics and add goals via  AdWords Express.

Bonus! Connect to Google Analytics

Link Google AdWords to Google Analytics

https://support.google.com/adwords/answer/6209127?hl=en


What’s next?



WHAT’S NEXT?

Four things to do

Create a Google 
Analytics account: 

Create a Search 
Console account: 

Create an AdWords 
Express account: 

google.com/webmasters google.com/analytics gybo.com/awexpress

1 2 3

4) Claim Your Google My Business at GYBO.com/Business

https://www.google.com/business/


READY FOR MORE?

Want to learn more?

Web lessons: 
Google Primer App

Mobile lessons:

gybo.com/lessons

https://support.google.com/?hl=en


READY FOR MORE?

Want to learn more? Google Analytics Academy

1. Google Digital Garage Provides Online Tutorials 

2. Mobile App: Access 5-minute online marketing tutorials by downloading 
the android or Apple phone app called  Google Primer 

3. Google Academy for Google AdWords Training click

4. Google Best Practices click

5. More  ONLINE lessons click

https://analytics.google.com/analytics/academy/
https://learndigital.withgoogle.com/digitalgarage/?utm_source=Engagement&utm_medium=ep&utm_term=SMB&utm_content=EN_Academy_for_Ads&utm_campaign=2017_EP_AFA
https://www.yourprimer.com/
https://landing.google.com/academyforads/#?modal_active=none
https://support.google.com/adwords/answer/6154846?visit_id=1-636101360600817376-1722290567&rd=1
https://www.gybo.com/lessons


Want an expert to manage your online ads?

BE FOUND WITH ONLINE ADVERTISING

www.google.com/partners



Thank you


