The Power of
Content Marketing
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What is content marketinge

“Content marketing is a strategic marketing approach
focused on creating and distributing valuable, and
relevant content to attract and retain a clearly
defined audience — and, ultimately, drive profitable
customer action.” -me Content Marketing Institute

| DON'T ALWAYS, DEVELOP
CONTENTSBUTWHEN 1 DO

{

BIE
| PREFER .Aﬂﬁ\

Instead of pitching products
and services, you are
providing relevant and useful

>

: is content to your customers to

N help them solve their
problems.

CONTENT,
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Content Marketing Before the Digital
Age

« 1882 - The Edison Electric Company Bulletin spreads
the word about the benefits of electric lights.

- 1888 - Johnson & Johnson creates a publication :
called Modern Methods of Antiseptic Wound | AGnpilaionf

RECENT
Treatment for doctors who purchased bandages smm,s%ofsrs

from the company.

« 1900 - The Michelin Guide is started as a free travel
guide to grow the demand for cars.
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Why content marketing?

 The hunt for information
« Builds trust and demonstrates expertise

« Makes your company a resource
and problem-solver

84% of people expect brands to create content that provides
solutions, experiences and entertainment. (Havas Group 2017
Meaningful Brand Survey)

95% of B2B buyers consider content as trustworthy when evaluating a
company and its offerings. (DemandGen, 2016)

72% of marketers say relevant content creation was their most
effective SEO tactic. (Ascend2, 2015)

80% of customers prefer to get information about prospective
purchase from articles instead of advertising. (Roper Survey, 2017)
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Content Marketing:

Toolset to Drive Both Awareness, Sales and Continued Loyalty
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Advertising | Corporate Direct Philanthropy [ PR [ Publicity So Influencers Employees
Paid Media Sponsorships Marketing Community
Investments

AWARENESS

SELECTION
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ENGAGEMENT
°

b

New customer moves to lifecycle management
Customer continues to experience mass marketing tactics building support for cross sell, loyalty and advocacy
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AWARENESS ENGAGEMENT SELECTION

BUYERS

INBOUND
INFLUENCERS

Path to purchase isn’t always linear



Messages Experienced in Sample Market

DEBIT CARD LOST IN
[BODY OF WATER]?

5 : Stop in for same day
- card replacement.

G) First National Bank
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Rover get your debit card?

L Stop in for same day
card replacement.

‘i 0 " We'll help @ First National Bank
AWARENE:
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- SELECTION | .  AWARENESS R e e ot é
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ENGAGEMENT ENGAGEMENT
SOCIAL PRINT

Great communities start with
solid foundations.

NATIVE DIGITAL DISPLAY

(@) Fint National Bank

b en- 050
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TAKE THE GAME WITH YOU — KT

(@) First National Bank

Officisl Bank of the Blusjays.

Supporting the
future of ag.

@) First Nationai Bank
North Platte
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Steps to Creating a Content Strategy

« Determine Your Goals & Define your KPls
 Develop Audience Personas
« Define Potential Audiences

« Create a Content Execution Plan
— Content Pillars
— Content Formats
— Identify Influencers
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Goals & Key Performance Indicators

Awareness

« Goals
— Increase fans/followers on social media channels
— Increase website/blog fraffic from social media

« KPIs

— Number of fans/followers

— Number of visits to website and blog & time spent
Engagement
« Goals

— Higher interaction with community
« KPIs

— Number of comments/shares/likes
Conversion
« Goals

— Increase number of conversions
« KPIs

— Number of conversions from SMM
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Consumer
Marketing
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Audience Personas

EMILY

JACOBSON

“It might take a year, it might take
what's meant to be will always fing

AT
AT MOTIVATION

OCCUPATION  Marketing Firm Project
Aeco

s ¢ OC
s

STATUS  Happily Marred - 2 Kids
LOCATION  Omahs, Net

INCOME $65.000 <6ood
ARCHETYPE Caregiver .

Identifiers:

Goals:

TOP BRANDS

PERSONALITY

TRADER JOE'S

a»

J.CRE

amazoncom
~Prime

AGE 45
OCCUPATION Directorof Finance
EDUCATION Masters Degree
STATUS Mared
LOCATION  Omaha, Nebraska
INCOME  $100,000
ARCHETYPE [ntelioctual

conscien

Frustrations:

KATIE

AGE 25
OCCUPATION Mid-Level Creative
Designer

EDUCATION Colloge Degroa
STATUS  Single

LOCATION Omaha, Nebraska
INCOME $45,000

ARCHETYPE Creative

PERSONALITY

WART

MOTIVATION

TOP BRANDS

kate spade  WHOLE
gt FOODS

e

’
BANANA REPUE ' Marshalls

MOTIVATION

Identifiers

TV sHows

@NN;!;%

TOP BRANDS

ANTHROPOLOGIE X

ANN TAYLOR  ChICO'S

RYAN

WINSTON

AGE 33

JCCUPATION  Entrepreneur/Professional - c
Level Management son 7on 455
EDUCATION  College Degree
TATUS Married
Omaha, Nebraska
$75,000
ARCHETYPE  Visionary

[ coursceous B mskaxen TS
inovariveJHARD-WoRKING]
commitien Jl TRAILBLAZER

HARRY'S ‘
Rty Lsoy '/ ”
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Potential Audiences

Supporters

* People who are avid fans of one
of our affinity groups (i.e. —
Huskers, Humane Society)

e Community Involvement

Preparers

* People who actively try to grow
wealth for future needs,
whether it be retirement,
college or a vacation

Digital Natives

* People who are tech savvy and
want the latest in mobile and
digital service

Movers

* People who are in the market or
are looking for a new house.
Many of them may have just
moved cities too.

Revolvers

¢ People who are looking to make
a larger purchase but will need
financing or carry a balance.

Small Biz Starters

® People who are in the early
stages of starting a small
business

Switchers

* People who are in a life stage
that implies they might be
looking to switch banks

Deal Seekers

* People who are frustrated with
the service or fees at their
current bank and are looking to
make a change

Transacters

* People who make frequent
purchases and are able to pay
for them directly or pay off the
entire balance at once.

Movers

® People who are in the market
for a new home or are looking
to refinance

* Renters
e New to the Community




FIRST NATIONAL BANK'S CONTENT STRATEGY

« Through a purposeful content strategy, monthly topics include:
— Financial Leadership - #FinancialsFirst
—  Community Support & Partnerships - #FNBGives, #FNBImpact
— Product Highlights - #PuttingYOUFirst
— Brand Identity — Bank of Choice - #FNBJourney
—  Employer of Choice - #InsideFNB
« This content is further supported through engaging and interactive elements, including tfrending
topics, infographics, voting, blog articles, real imagery and Influencers, enabling the bank to
exceed the Financial Services average engogemen’r rate [.5-1 percent] at 3 percent. (2018
Mintel stu dy) et Rational Bk of Ot

@ P hed by Sprout Social September 12 at 2:00pm - @&

®,\ Firat National Pank of Omsha From coffee shops to incredible restaurants, Benson, Nebraska is a FRAU D
September 12 at 8:05am - @
neighborhood filled with uniqueness and growth. Check out our friends,
Proud to partner with Hudl to bring you the Top 3 High School Kitty & Kevin Blog's favorite spots, including Aromas Coffeehouse and [ Sy PROTECTION TIPS &= -
#UnforgettablePerformances of the week! This week we will be featuring Ted and Wally's Premium Homemade Ice Cream, and share yours with us / .
our Columbus and Norfolk Market - QB, Michael Koch from Columbus in the comments below! #WeGrowAsOne

High School (Columbus, Nebraska), RB, Korrell Koehimoos from Lutheran
High Northeast, and RB, Jacob Frenzen from Lakeview High School
(Nebraska). Vote for your Fan Favorite and they could WIN a #Hud| swag

PAY FOR N
ONLINE
PURCHASES
WITH

A CREDIT
CARD

bag, along with a $500 Visa prepaid card for their school football team.
Comment with your Fan Favorite below.

GUARD
PERSONAL

ONLINE
INFORMATION

G)) First National Bank of Omaha
¢ Published by Sprout Socia June21at835PM - Q

e Benson | Who Has the Upper Hand in DNITOR ]|

i o ? NK &
2017? Home Buyers or Sellers? EDIT CARD

by fab 06.15. 17 ATEMENTS

The mortgage specialists at First National Bank can help make your dream
| home a reality! Not only will we ask the right questions, but we will listen to
your needs and goals to help find the mortgage that's right for you. Check
e | out our Mortgage Loan Officer of the Week - Karen Knisley. Learn more:
https://www firstnational.com/personal-bank.../mortgage-loans/
#NationalHomeownersMonth #InsideFNB

Who has the
advantage - who “has
hand,” as Seinfeld's
George Costanza put
t — when it comes to
 the housing market in
1 20177

ent &> Shg

ha Municipal Lan ‘ Q

First National Ba;

r of the Week

Adecline in the
number of houses for
sale in the home
market, coupled with ultra-low mortgage rates in 2016, led to higher

G) First National Bank: home prices and a buying frenzy. The sellers definitely had hand - the
upper hand — in 2016. But will that trend continue in 20177




Content Pillars

_G)_

Customerx
Focus

Free Checking
Instant Issuance
Mortgage
Mobile

Relationship-based

Industry

Leader

Thought
Leadership

Respected
Trustworthy

Expertise

Strategic
Community

Partner

First in
Community

Financial Education
Affordable Housing

Community Fellowship

Bank &

Employer of
Choice

Brand

Sponsorships/
Partnerships

Awards

Employee Relations
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Content Formats

* Blog Posts

* Video

* Infographics

* Images

* Quizzes and Polls
* Contests

Video has overtaken photos on the
platform for engagement.

82% of consumers surveyed for a
recent study said they favor video
over other types of social media
posts.

Video content earns 12 times more
Support | shares than text and images

Local Business

When we support.local businesses,

¥ ! combined.

G) First National Bank

Performance for Your Post
§ First National Bank of Omaha
It starts with a dollar... ) Fubiished by Danielie Johnson 17] - May 4 - @ 10,676 Feopic R
At First National Bank, we know that when a community is home to local 5919
2 businesses of all sizes and types, the entire community succeeds. That's 'y
o Dep05|ts why we're to sup local by in
§ Money organizations working to help local businesses, start, grow, and thrive. 155 Reactions
Proud to celebrate Kitchen Table and their impact on the local community.
#WeGrowAsOne #SupportLocal 115 66 49
7 s  Pod nshares Bt
28 9 19
@ First National Bank & @FNBOmaha - now First National Bank Kan o
Ha #InternationalSplurgeDay! What will you be splurging on?| 4 0 4
PRy plurg y y plurging We've got 2 tickeis 1o the O
0% A Night Out vs. K-State Men's Basketb . . . -
Swell water bottles + KU pf " 156
0% Shopping Spree one lucky winner! Let us ki S 204 ot ‘
‘ IR ARSI Kitchen Table - Small Business Highlight @ o 53 2
0% Vacation "LIKE" for Kansas State Unjized Clicks to Play @ | Link Clicks Other Clicks # O} Shares
Kansas Jayhawks! *To be eligible you must LIKE First p e 1 0 1
Y i 1 o ‘" & Wo n Post ) Shares
0% Spaand Pampering o ™# . National Bank Kansas' Facebook page. ’ .
v . r 19 5 14
&. ,ﬂ ¢ / 38 37 1
- i n and Coffee - } '
o— 0 353
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Influencer Marketing

We leverage influencer outreach to connect with new audiences
and drive results for campaigns. This includes:

— Bloggers

— Media

— Partnerships

— Brand Advocates

— Mortgage Loan Officers
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B LOGG E RS Per Content Marketing Institute, influencer

marketing increases brand trust by 92% when
recommended by individuals they trust.

G)‘_] First National Bank of Omaha
I8 June 30 at 4:05pm - @

If you're a millennial looking to buy a home in 2017, you‘re not alone!

Purchasing your first home is one of the biggest financial responsibilities in & Cella Jane is at © Pink Antlers Studio Heidi Kerr-Schlaefer Q‘ First National Bank of Omaha ©
your lifetime, and we are with you every step of the way. @ @HeidiTown Follow v ¢ Published by Sprout Social 2] - November 13 @
> Holiday shopping with my littie man! @9 | have already gotten a lot of . Help us kick off #12DaysOfGiving TODAY at Jones Bros Cupcakes
my gifts purchased and am grateful to First National Bank Kansas for H Aksarben! Stop by between 12:30PM-2:30PM for a FREE cupcake and a
" ki 1 casiert Wit no monihy eee o s fece, means exva money 1o | | 1 10V€ the crew at my FNB & | am looking chance at winting a $100 grand prizet #WeGrowAsOne
spoil this little guy with! Named best bank in #KC by Money Magazine! forward to working w/ @FNBColorado over

#shoplocal #wegrowasone

3 - the next few months. #WeGrowAsOne
" . 12 DAYS OF GIVING

! First National Bank @FNBColorado o Visit Jones Brothers between
.

=\
Jen Robinson ... May
Teaching kids how to save at
Gomez Elementary School today
Mortgages for Millennial for National Teach Children to

for First-Time Homebuyj Save Day! #Community
Explors Frenicials st #Volunteering #InsideFNB

= just a few of our favorite reminders to always understand the 12:30 PM-2:30 PM

J = customer's perspective in order to ensure the best service & receive a EREE cupcghe.
o B 5 possible. -
= 13

‘ o 9:23 AM - 5 Sep 2017
R e OOOP®

24 5226 people reached

o Like (D Comment £ Share @~

S.COM
@D shandra Christianson, Monika Gerber Spies and 13 others

2 Shares

INFLUENCERS

Six influencers across all markets
with a total of 21 blogs on:

- We Grow As One

- Free Checking

- Holiday LTO

il Like #8 Comment »

(@ Ann Marie Schulze and 6 others|

1 share

My First National Bank Free Checking

Experience Influencers:

- Kitty & Kevin

- Blushing Momma
- Pearl Boulevard

- Harleys & Heels

September 20, 2017

ne of the biggest keys to our success of paying off $100,000 of student loan
debt was planning out each dollar of income, and automating that plan. We

G) First National Bank




MEDIA

€0 tovi omee Craton ) ~
@FNBOmaha'’s 6th build kicked-off today!
Hear from future homeowner Leticia @ noon

on @3NewsNowOmaha
w/@ShawntePassmore. #UnforgettableFirsts

WA ¥ 4

Malorie Maddox shared First National

m Strictly Business
‘ Follow M
% @sbmaglincoln

First National of Nebraska Again Named One
of “America’s Best Banks” by Forbes!
bit.ly/2qO0RFr @FNBOmaha

Forbes | 2017 |

BEST BANKS |
IN AMERICA |

First National Bank @
@FNBOmaha

- k‘ Ry
11:31 AM - 29 Jun 2017

1 Retweet 3 Likes @ . (0]

Q w1 Q3

leadership team for
o ¥

Partnership builds new home for family

It's forever synonymous with the American dream: owning your own home.At just 20
years old, Leticia Garza’s family of four will be one step closer to that hope.

| We are excited to give back once again
through @habitatomaha. Shout out to our
representing us!

{1) First National Bank

mv

Bank of Omaha's video

¥

YES! A glorious morning. And this video. The perfect
combination

Q First National Bank of Omaha
» ) A

¥

Check out our winner spotlight from Saturday's
Nebraska Huskers vs. Fresno State game
Second grader, Vollen Schiueter won an
Unforgettable First Experience and got to visit the
Husker Vision studio to film his very own
headshot; just like the ones produced for the
Huskers players. To apply your child for Little
Huskers, Big Firsts, visit www fire

stnational «

huske

World-Herald Money

@OWHmoney

to high level of home loans.
omaha.com/money/a-rise-i

.@FNBOmaha sees second straight year of
declining ag loans, reports record profit due

REFLECTING
REGIONAL TRENDS

First National’s 2016 annual
report shows numbers in keeping
with area economic trends.

g \
( Follow ) v

\ Y4
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Partnherships

66,977

G) First National Bank of Omaha

| Pub by Sprout Social fay 24 - @

First National Bank is a proud sponsor of the Omaha's Henry Doorly Zoo
and Aquarium. Come face to face with animals from National Geographic
Photo Ark at the new exhibition. Trivia Question: Can you list another name
that a cougar is referred to? Comment below, for a chance to WIN a Family
Day pass to the Zool #SaveTogether #ProudSupporter

1,118

| View Results

:

Congrats to Dave from Lincoln and to
@OmahaZoo for reaching its
#OneMillionthVisitor!

@FNBOmaha

G) First National Bank @

Omaha's Zoo ® @Omanazo
Help us welcome Dave of Lincoin, Nebraska - our
#OneMillionthVisitor!

@7 First National Bank of Omaha
B

| )

For 160 years, First National Bank has been passionate about supporting
our communities so they remain strong and continue 1o grow. Now we invite
you to share in our passion by nominating a local nonprofit organization in
our community who Is working to create meaningful and iasting impacts. By
doing so, the nonprofit organization will have a chance to win a $10,000
donation to continue their great work! Submit your nomination today

Together we grow

COMMUNITY
FIRST AWARDS

Naminate o boest

npref esganisstan

6,696

93

84 77
2 1
7 1
76

35 3

NEGATIVE FEEDBACK
10 0
0 0

35

m Mahastree

FMahastrees

ra

First National Bank of Omaha post

G)—J First National Bank of Omaha
i a @

Proud Sponsor of the Maha Music Festival. We're giving away a VIP
Experience to one lucky follower + 4 sets of 5 general admission tickets and
Maha Bucks to 5 lucky followers. Let us know who you wouid take to this
music festival for a chance to WIN. *To be eligible you must LIKE First
National Bank of Omaha and comment with who you would bring to this
indie rock festival. #ProudSponsor

TICKET
GIVE-AWAY

@) First National Bank

P $93.40 Left

00« a @~

ShOut ~
out to our \__Follow )
agev; I Spong g
'mufj‘;lffw dvisor @FNors ?’HDRarchitecture
a
Wonderfy £ '@ COUldN't g 5 AN
T folks! do jt Withoyt these
226 I
102 0 102
13 0 113
" 0 1"
256
51 2 203

NEGATIVE FEEDBACK
9 1
o 0
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Brand Advocates

Leah Shelly @leanshe n 14 - Jen Robinson @mikenje

& Y@ & cufy Emanuel Ortiz ¢ v & : Teaching kids how to save at
@FNBOmaha a@t\,v/e ch.«ASOne &R, \B volunt d 't )

& :insideFNB % volunteers rea Yy 10 Servel Gomez Elementary School today
i 3 . @FNBOmMaha #insideFNB for National Teach Children to

Save Day! # Community
#Volunteering #InsideFNB

m Kaitlyn Hayes at @ House of Conundrum - Omaha Escape Room

1 e stagrz ﬁ Krishelle McNeal added 4 new photos
= e s i

| had so much fun with my First National Bank of Omaha Community . . ie )
Development coworkers during our offsite this week at an Omaha escape Graduation day! Here's a little snapshot of the two boys from the big day...and @ Bnar\ Had!leld Fatty's Pub and Grille
if this doesn't shout how different they are, oh manl & And a couple A Y 56al stagral

room. | am so lucky to be a part of this talented, dynamic, and hilarious team!
#insideFNB more...so happy for him! g #insideFNB You spin me right round, baby right round like a record, baby right round

round round

UM #fidgetspinner #insidefnb

5
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Mortgage Loan Officers

NMLS #622035

Put

“ Laura Bauer - First National Bank, Mortgage Loan Officer -
S

sh %)

ed by Laura Bauer June 14 at

Are you considering purchasing a vacation home? First National Bank has
financing options available for vacation homes. The financing guidelines
are slightly different from when you purchased your primary home.
Contact me so we can start discussing options and make sure you are
prepared for your future purchase!

Officer - NMLS #286127
Published by Sprout Social [?] - June 13 at 3:30 PM

your loan details!

https://firstnational1.mortgagewebcenter.com/.../Sea

o Kara Morris - First National Bank, Mortgage il Like Page
A8 Loan Officer - NMLS #852775 added 5 new
photos.
Published by Kara Stewart Morris June 23 at 9:54am
P

Thanks to Anne Vickery WSPY for the opportunity to talk about
#Mortgages with one of my #mentors Barb Hogan! #Mortgagemama
#realestate #credit #debt #studentloans

Published by Nicki Montelongo [?] - July 2 at 1:54 PM - @

MATT & KRISTEN WERE
PATIENT AND FOUND

THE PERFECT HOME. |
ENJOYED GETTING TO
KNOW THEM THIS

CONGRATULATIONS!! wm

3

starts in the fall. Get started today by receiving a cusiER IR (o) AR 1134

WILL LOVE THEIR
HOME WITH MANY
MEMORIES TO COME!
THANKS FOR LETTING
ME HELP YOU IN THIS
PROCESS.

Nicki Montelongo, First National Bank, Mortgage Loan eoe
Officer, NMLS #631095

Michael Bruegel - First National Bank, Mortgage Loan Officer
LN - NMLS #496393

Published by Michael Bruegel +June 17 at 3:08pm - @

Thanks to all those that came out today, great conversations and looking
forward to next months meeting with McKinney Home Buyers Club.
Congratulations to Maurice Wilson on winning the gift card giveaway!
Colin Young, Liberty Mutual Insurance Agent David Dutze - Keller Williams
Henderson Kitchen And Tap
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Wholesale
Marketing
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Goals of Wholesale Content

« Showcase our experience and knowledge in the industry
« Highlight the expertise of our employees

 Provide relevant and useful information to our customers and
prospects

« Keep First National Bank top of mind
« Generate qualified leads

Commercial Insights

‘

Weighing the Pros and Cons of Employee Bank and FinTech Partnerships Offer the
Stock Ownership Plans Best of Both Worlds

Read Article > Read Article > Read Article > Read Article >

G) First National Bank



Our Current Efforts

« Blogging for Wealth Management and Commercial Banking
— Highlight trending, educational topics relevant to our clients
— Blog on firstnational.com is coming soon

« Blogs are promoted on social media and pitched to the
media

Ensuring Success for Future Generations — Agribusiness Succession Planning

Home > Commercial > Industry Solutions >  Agribusiness >  Ensuring Success for Future Generations — Agribusiness Succession Planning

Author: 5r. Vice President of Agribusiness Banking Tom Jensen & Director of Private Client Services Jeff Willis

Publish Date: ~pril 16, 2018

Ensuring Success for Future Generations — Agribusiness Succession Planning

Agriculture is more than a line of work. It's a way of life with deep family roots. Of the 2.1 million farms in the United
States, 97 percent are family-owned operations. Ag runs in families and more often than not, the next generation

takes over the family business. Despite this, only 49 percent of farmers have identified a potential successor that will
eventually manage the farm operation, according to a survey of lowa farmers conducted by Farmers Weekly. Of the
farmers who have identified a successor, 74 percent indicate one of their children will carry on the operation.

With the highest unified credit benefit we have seen in history, succession planning is at its most optimal point.
Succession planning may be something you don’t want to think about, but having a plan in place can lead to peace
of mind for everyone involved. Even if retirement is far off, it's never too early to plan ahead.




Current Efforts Continued

Bank and FinTech Partnerships Offer the Best of Both Worlds

Home > Commercial > Banking Solutions >  Treasury Management >  Bank and FinTech Partnerships Offer the Best of Both Worlds

Author: Barry Gideon, Vice President, Treasury Services
Publish Date: May, 2018

Bank and FinTech Partnerships Offer the Best of Both Worlds

We live in a “now” society where consumers expect processes to happen at the click of a button, and payments are
no exception. For example, FinTech applications like e-wallets and mobile payments allow consumers to make
payments easily and quickly. Growing e-commerce has also led to an increasing number of non-bank FinTech
payment applications.

Instead of seeing FinTechs as competition, banks can work closely with FinTech companies and leverage each
other’s strengths. According to a Business Insider report, 87 percent of financial services providers in the UK. that
have partnered with third-party FinTech providers have been able to cut costs. And the same study found that 54
percent of these partnerships increased their revenue.

Through the use of Application Programming Interfaces (APIs), FinTech firms and banks can work together to offer

consumers quick digital payment options. For example, a business may have a mobile app that allows consumers to
make payments and a bank will process the transactions behind the scenes.

G) First National Bank




Showcase FNB's Experts

« Blogs authored by infernal subject matter experts
— Content team ghost writes content with input from SMEs

« Showcase our knowledge and expertise
* PR opportunities
« Engages the business in the content

New Investment Strategy Promotes Good Business Practices for a Better World

Home > Wealth > Newl S gy P Good Busi Practices for a Better World

New Investment Strategy Promotes Good Business Practices for a Better World

Author: Investment Management Portfolio Manager Erica Blake, CFA, CFP®
Publish Date: May, 2018

One of my favorite things about working at First National Bank is that we support the communities we serve. This is a
part of our culture and what we do every day. Our operating philosophy states that “we will never compromise our
values, ethics or integrity to meet our goals.” We care about the world we live in, and so do our clients, which is why
we're proud to offer a new investment strategy that aligns with these values and extends from our operating
philosophy.

First National Bank’s new Environmental, Social and Corporate Governance focused portfolio, the ESG First Mutual
Fund Strategy, incorporates valued client feedback and is designed to generate competitive returns while allowing
clients to invest in companies that prioritize responsible business practices. It also allows people to make an impact
in communities across the globe and contribute to causes they care about.

G) First National Bank




LinkedIn Showcase Pages

« Commercial Banking Showcase Page
— Started posting content in March
— Engaging internal team
— Growing followers

Notifications &9 7 likes = 14 shares See all

« Coming soon! Wealth
First National Bank of Omaha Commercial Banking
MOnOgemenT Showcase @ Financial Services + 151 followers

https://www.firstnational.com/site/corporate/index.fhtml
Page _ |
& ﬁ \77/ 10 followers in your network.
Manage page

About us
Empowered by a 160 year legacy of doing the right thing.

The Commercial group at First National Bank is comprised of dedicated service and industry specialists that are
committed to understanding your business.

With a full suite of solutions that include financing, money movement tools and global capabilities, your unique business
needs will be met with customized service.

For more information, visit us at www.firstnational.com

G) First National Bank




Content Success Story: Global Banking

Global Banking expertise promoted via the blog, on social media
(company and employee pages), press releases and pitched to
the media.

Global Trade Boosts Local Business

Home > Commercial » International Banking >  Global Trade Boosts Local Business

G) First National Bank of Omaha Commercial Banking

Global Trade Boosts Local Business 2 ; : = .
Sign up to receive the Foreign Exchange Market Commentary in your inbox every

Monday! Our Global Banking team shares insights on global trade and foreign
exchange rates. http://bit.ly/2tvwmUX

Author: Lead Director of Global Banking Mike Salerno
Publish Date: May, 2018

There is a myth that global trade hurts local business - that to support local companie
overseas. On the Global Banking team at First National Bank, we know different. Man FORE'G N
businesses (SMBs) throughout the U.S. rely on imported products and the exportatio EXCHANG E

successful. WEEKLY Despite the dollar Both the

weakness, the US unemployment rate

In the old days, world trade was reserved for large, multinational companies. Today, ¢ COM MENTARY
; ; : uity 2t ha and Average Hourly
possible for SMBs to sell their products via online stores or online marketplaces, like / equity market has e urly

the world. For instance, companies with fewer than 500 employees accounted for 97 TheUs dollar h reached a two week
exporters, according to The McKinsey Globe Institute. AT high for the NASDAQ below analyst

continued its sell off S&P and Do es expectations
Many of the businesses you shop from on a regular basis rely on global trade. For ex: SNSRI week, as

coffee shops across the U.S depend on the import of over 178 million pounds of coff
U.S. Department of Commerce. Because of world trade, American farmers help feed
of corn planted in the U.S. will be sold to another country, providing income for farme

Earnings came in

averages
the dollar continued to
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CNBC

In a trade war, it's consumers
who may lose

+ A battle between the U.S. and the rest of the world over tariffs could mean
higher prices for shoppers later this year.

« "American families are caught in the middle,” says the National Retail
Federation's Matthew Shay.
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Customers walk with Foot Locker shopping bags on the Third Street Promenade in Santa
Monica, California
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Caught in crossfire of Trump's trade wars,
Nebraska and Iowa companies look for ways to
compete

By Joseph Morton / World-Herald Bureau Jul 9, 2018 % 10

President Trump says the era of “global freeloading” is over. He tolc
Dakota, that his tanff standoff with China, the European Union and '
predecessors’ "disastrous trade deals.” (June 28) AP
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Trade battles are hitting home in the Midlands. Union Pacific is seeking a tariff exemption on specialized rail itbuys | Buy Now
from Japan

G) First National Bank




Questions?




